
Salesforce Process Outline

� Need to make sure salesforce Data Extension 

you want to send to is segmented correctl�

� If its not segmented correctly, based on client needs  
you may need to segment it in different ways using  
different tools salesforce provides. 


Data

Automation Studio
Using Automation Studio you have access to a variety of tools 

SQL Query can be used to do a SELECT only query to combine or select certain 
data from a particular DE. You can also JOIN other tables, including saleforce data 
views which contain data from the subscribers main table or other system level 
tables  

https://help.salesforce.com/s/articleView?id=sf.mc_as_data_views.htm&type=5



When doing a sql query you have to then point to a DE for the resulting data to be 
stored into.

tools inside of automation studio

Jorney Builder

You can also use a filter, which takes a parameter from a users profile and you can 
perform a check against that data to give you a result. For example if a user profile has 
a first name column you can check if that entry is null/empty and if so create a filter 
based on that. You then can create a DE based on that filter and compare that filter 
against an already existing DE.

Data Filters

SQL Query

Data filters can be created from  email studio -> subscribers -> Data Filters

Data Filters in email studio

With Journey Builder you can create automatic situations that take  
conditional based events and have things happen based on outcomes of  
those conditions. 

For Campbells Retail we created jounreys for users that would be based on current subscribers 

vs new subscribers going forward after journeys have started 

Emails
Emails were built for both user types: Existing Subscriber & New Subscriber. Emails lead to cloudpages

for their corresponding group via a link short cut (%%=CloudPagesURL( {cloudpage ID} )=%%) where you 
paste the ID of the cloudpage.



When users are sent the email via an actual blast (does not work with a test send) the cloudpage 



Emails can also feature in email forms. The way we currently use in CFR emails is a question based selection. 
We can achieve this with an actual form in the email by adding a form to the created email and selecting which 
DE to capture the data to and�
� Adding a field for where the data should go to.�

�� For example which food do you like the most?�
�� Chicken�
��� Fish


This field would be assigned to the RECIPETYPE column in the D�
� You then can assign options to this field, in this case it would still be images like we usually do but the 

option is given a value so that the DE knows what to fill out that column with. 


Cloudpages
Cloudpages are Salesforce’s Landing Page builder. Can be used as a drag and drop system or 
can be custom built via HTML, JS, CSS. For CFR we had 2 main landing pages and their 
respetive forms on each page and once the form was submitted user would be directed to a 
thank you page. 

Custom code had to be done on these pages called AMPScript which is a scripting language 
that can be used in emails. We were able to use this to make sure the correct user was being 
updated when the user clicked to the cloudpage from the form as we made sure to grab their ID 
from salesforce and made sure to pass it in the data that was submitted. 



We were also able to pre populate some text fields with data already garnered in the system if it 
existed for that user. 

To display on page if data exists :

Data Extensions
Campbells Retail US already had a large over a million subscriber Data 
Extension that housed the users they would blast to for emails. 



One of the big issue we found with this DE was that Automation that 
maintained the users was set to OVERWRITE and not UPDATE which 
proved an issue as if we recreated this DE to use if a user would 
update their profile via our forms the new data would be wiped once 
the automation ran to import users via the third party service (NEED 
NAME)



To get around this we created a new starting DE to house the same 
people from the original DE script import but this time its using a 
UPDATE action instead of OVERWRITE, we use this new DE to write to 
from our cloudpage forms. (Campbells Newsletter All Opt Ins)



We then have a NEW Campbells Newsletter DE that we will use to 
send to normally. An automation runs data into this DE from the 
Campbells Newsletter All Opt Ins where opt ins are equal to True so it 
filters those out with no explicit opt in.

new DE Data Flow for CFR Newsletter

Import from 3rd party (GOES into all subscribers)

Campbells Newsletter All Opt Ins (UPDATE)

 WHERE NEWSLETTER_ID = '56-campbell-s-newsletter'

NEW Campbells Newsletter (OVERWRITE)

Hidden fields needed, as they are required for the DE 

Engagement Based DEs

Some engagement level DEs were wanted where we would create DEs 
based on whether someone had interacted with an email within a past 
amount of time. The original ask was for 7 Months but upon 
investigating Salesforce does not recommend going past 180 days 
worth of data in a query. 



The query for opens in 180 days takes data from multiple tables to 
prodcuce the results. The no opens in last 180 days just take all the rest 
of the subscribers who arent in the opens DE and puts them in another 
DE for no opens



Salesforce also has AI based analytics for leads in the platform. They 
also have categories for who interacts with your media more then 
others. They break them into 4 catergories. You can reference this via 
Automation studio via a sql query.


https://help.salesforce.com/s/articleView?
id=sf.mc_anb_einstein_engagement_scoring_data_extension.ht
m&type=5
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SQL Queries for new DEs
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Select
as

FROM
INNER JOIN ON
LEFT JOIN Extended ON
Where

 a.SUBSCRIBER_ID, a.EMAIL_ADDRESS, a.REGISTRATION_SOURCE, a.LOAD_DATE, b.NEWSLETTER_ID, 
b.NEWSLETTER_ID   NEWSLETTER_NAME, b.OPT_IN_STATUS, b.UPDATE_DATE, b.UPDATE_SOURCE, e.ENGAGEMENT_FLAG


 ENT.[Subscribers] a

  ENT.[Newsletter Subscriptions] b  a.SUBSCRIBER_ID = b.SUBSCRIBER_ID

  [Campbells Newsletter -  Info] e  a.EMAIL_ADDRESS = e.EMAIL_ADDRESS

 (b.NEWSLETTER_ID = )'56-campbell-s-newsletter'

Campbells Newsletter All Opt Ins

Uses same code like old Campbells Newsletter DE but 

this time does not filter out opt ins and is an UPDATE and 
not OVERWRITE
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Select *

 [Campbells Newsletter All Opt Ins] a


Where  = 
FROM

OPT_IN_STATUS 'True'

New Campbells Newsletter

To be used as our new Sending list for blasts, filters the 

Campbells Newsletter All Opt Ins by only selecting those 
with explicit Opt In as TRUE

New Subscribers Existing Subscribers
For new subscribers, the Workflow 

consists of referencing a automation sql 
query made DE that holds the people that 

need to have a welcome email sent to 
them. This journey then sends the new 
subscriber email to this list everyday at 
10am. It then waits 2 days and after if 

they did not open the email it sends the 
remainder email to them, if they did open 

it exits the Journey.New Subscriber welcome email journey

https://help.salesforce.com/s/articleView?id=sf.mc_anb_einstein_engagement_scoring_data_extension.htm&type=5
https://help.salesforce.com/s/articleView?id=sf.mc_anb_einstein_engagement_scoring_data_extension.htm&type=5
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