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business relevance

KUDOS

Our work is already outstanding and we’'re
consistently implementing the latest trends as
well as industry best-practices.
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business relevance

OBIJECTIVE

Gain insights and inspiration to help
fuel our collective digital creativity
and boost our skills.
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business relevance

GOAL

Make amazing and modern interactive pieces that create
better digital experiences which engage the customer and
ultimately end in more sales.

Plus, win more work and be the best at what we do and
continue to be proud of every piece we present and deliver.
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business relevance

STRATEGY

Keep the conversation going, learn what our
peers are doing, try new techniques and
continue to step up our game.
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trends vs. fads

a general direction in which something is
developing or changing.
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an intense and widely shared enthusiasm for
something, especially one that is short-lived and
without basis in the object's qualities; a craze.
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trends vs. fads

\il,

Can be good or bad, but we want to stay on top Can be good if utilized in a timely and

of these to make sure our work is relevant to the professional manner. Bad if there’s not a regular
business segment, market as a whole, and user update cycle and it’s left out on the counter to
expectations. To be used as an overall strategy. turn. To be used as a short-term solution.
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trends vs. fads

TREND FAD
Synthesizers and electronics in music production A Flock of Seaquills
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trends vs. fads

TREND FAD
Smartphone use Posting pictures of every meal
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trends vs. fads

COnt act

DON'T
Look at the market and come up with creative Name your unrelated product, or worse your
solutions (even if the idea itself isn’t new) company, iSomething only because of the iPhone
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trends vs. fads

YOUR WEBSITE Is THIS YOUR WEBSITE

WE’R IQUE

This is the bit where you talk about how unique you are as

abusiness and that you're different to all of your competitors.

9

Your website looks the same though.

Columns

orf to this layout, if that

DO THINK DON'T STAGNATE

about the best layout to tell the story of the brand and fall into the easy layout you’ve used for the
and messaging. It may be tried and true or it may past four websites without giving some thought
break the mold. to going in a new direction.
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more bandwidth

SOCIAL MEDIA

2 MINUTES 20 SECONDS 77/

The average user will save almost
2-and-a-half minutes a day on social
media with 5G

4 DAY
a ( 5G will save social media users
almost 4 days over their lifetime

MOVIES

The average user will save up to 7 minutes
» B every time they download an HD movie

with 5G.

GAMING MuUsIC TOTAL

the average listener over
n downloading a Spotify almost one full day per month from faster
d downloads on movies, TV,

3h
downloads I D ibrary (up to 10,000 songs)

MOBILE

Even on mobile, internet speeds are blazingly
fast. Faster than even desktop speeds of only a
few years ago.
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BROADBAND EVERYWHERE

Broadband is expanding even into the most rural
areas and low orbit micro satellite internet could
drastically change worldwide internet coverage
within the next decade.
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So what? ...
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more bandwidth

HIGH QUALITY
ANIMATED GIFS,
VIDEO, AND
LARGE IMAGES.
AND MORE OF
THEM.

Thanks for always finding these cool,
5MB GIFs Adrian.

Size
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more bandwidth

Size 2.53 MB
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more bandwidth

|:| GO ON ADVENTURES

ILLUMINATION ssescnrs

2.57 MB

REDBOX
Is using animated GIFs to emulate a hero slider in emails.
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more bandwidth

But, that’s not an excuse to not optimize assets.
Page speed and score are still important and
the smallest file size and best quality are still
required.
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Spring is here.

it Let’s celebrate!

Y

Clean, accessible skincare from
$5to $2

Ideas for your office.
The intel you
need—in one
trusted place. " .,

Srowse and book rom : Everything you love and
the bost restaurants in & ﬁ f everything you need.
SRR E ’ = Absurdly fresh groceries, Dinner Kits that fit your
routine, and wine to wash it down—delivered to your
doorstep.
-

with the added context
use code GOODEGGS25

LR
of Resy Hit Lists, chef
features, and more.

SHOW ME THE WAY III

& fpsiore B> Eoodertay

#eleanbeautylorall

[CI A {1}

Simple, straight-forward, mostly single-column, all-device-friendly layouts.
Emails are embracing a lot of the trends we’re about to cover, too!

M
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banners



banners

x Close Ad

)F LIKE
BOSS

PDE
LIKEA]
BOSSH |

ONLY WITH
= DOORDASH DIYE] v ' e / be Acrobat DC
Adobe Acrobat DC
ONLY WITH
/ ] Try free
Kara finds nice banners like a boss. Adobe Acrobat DC

Try free
A
Adobe
A
Adobe

Clean, simple and to-the-point banners are popping up. Consider page placement
and opportunities with pubs to use multiple placements in tandem.
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large hero typography

DELICIOUS:
REFRESHING. |
PEPSI:

Sponsored membership? Click here >

Large typography paired with video, bold color or high
quality photography drives the message to the forefront.
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strong whitespace



strong whitespace

webflow Login Get started — it's free

= Payments PointofSale Capital Payroll B What's New Shop Signin

Break the
code barrier -

Build better business websites, faster.
Without coding.

Get started — it's free

Grow your business your
way with Square tools.

Start a Square account

[ contact sales

facebook @ CBS® L 4 DAL 1

Paired with strong whitespace the
message is delivered clearly and directly
with no distraction.
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headlines first



headlines first

THEVERGE

TECH SCIENCE

B Sign In

5006 HOW-T

How to silence G
Assistant respon;

oy with Sevare tou IR "
way with Square tool [ ——

#Card s here. f W
A new kind of credit card.
Created by Apple, not a bank.

[ contact sales

Learn more >

Apply now >

v —
= =

=5 &

iPhone X®

All-screen design. Longest battery life ever in an iPhone.

Cactoct norfarmanca Studin aualiti nhotac
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NATIONAL Subscribe
GEOGRAPHIC ubscribe

MORE

EXPLORE TO

Through the eyes of our Explorers, pl

I LATEST STORIES

ENVIRONMENTI
Beyond nukes: how
scientists dream of killing
hurricanes

ENVIRONMENT

How Amazon forest loss may
affect water—and climate—far
Manta rays form close

away
friendships, shattering

misconceptions = READ

ANIMALS

ENVIRONMENT

W CULTURE & HISTORY
I i

An effective layout to ensure that the
message isn’t missed - it’s the first thing
someone reads. For desktop, too!
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creative typography

Giving structure to
creativity

W

N Never miss a story
Sign up for Medium’s Daily Digest and get the best of Medium, tailored for you

5 4

-
2 Email Address

“STUDIO ..
NIVINER
ROBYEETS

o twitter

hello@vanholtzco

RO

eS| Rhm
Chan 4 outlines, serifs, retro and other creative and

varying styles of type are all the rage.

Helvetica is great and all, but...
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bold color



bold color

ViewPlans  SignUp  Login @

pandora

Start listening for free.

Get your audience
organized
Use tags to deliver the right messages to the right

people—whether theres a few or a few hundred
thousand of them

Choose how you want to listen.

Bold colors bring attention to the brand . ] Make big moves like

Caclk Fancy
and the message and give an inviting
warmth to the experience.
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varying colors



varying colors

(o]

Pavroll made simple.

(o} -

Tha DAQ that'e aneur

o} [P

SauARE CAPITAL

Get a loan to grow
your business.

MIT people are eager to know how things work —

and inspired to make them work better. Our “mind
and hand” philosophy spurs real-world engagement, >
3 and thanks to MIT’s entrepreneurial culture, Greater _ .
. Boston’s innovation ecosystem brims with companies
spun out from MIT. We also embrace collaborations

with industry and government, as we seek compelling
problems where MIT innovation can make an impact.

Select your loan offer amount.

$10,000

uoneaouu|

Different sections of the site utilize
variations of a palette. Navigation, CTAs
and other elements follow the new rules.

Digital Design Trends | presentation | September 2019 l\/\
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authentic tone & texture

B e=

Products  Recipes  Impact chobani OurCafé  Where toBuy fe]
NS
j Q\«L{\)
Chobani” Greek

““““ Yogurt with Nut
Butter

Find a love that fills you up.

40 million victims of modern

5 slavery estimated worldwide

Working towards

@sprcut

Sign up for exclusive offers

Email

signup

Authentic brands are what people are craving. Real,
lifestyle photography paired with natural colors and
textures to convey a grounded message.
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organic shapes



organic shapes

Affinity . engish < K

Baby Talk

For parents

Parening s the most i oo
languege nthe workd forboostng you babys

Business hand in hand with
our technology.

We don't just build working relationships — we grow
pure affinity.

LEADER

Introducing
the Trip Collection

W measure studio

DELOITTE 2016 & 2017
TECHNOLOGY FAST 500

See what conte
is working
(and what's not).

Organic shapes in imagery and layout
help give a digital experience have a
more analog connection.
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artful illustration



artful illustration

Some of you are talented artists,
illustrators, videographers and more.
Utilize those talents across digital
mediums and elevate the mundane
to amazing.
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depth and overlap



depth and overlap

wellbeing.

portable musc
nce 2009

The confidence to
stand out

Astudy from the
State University of New Jersey

Related

Click here to sign up for the

weekly THINK newsletter, bringing
you the best opinions, sharpest
analyses and most powerful essays

of every week. T

NEWSLETTER

In response to the texture and skeuomorphism craze with the surge of the iPhone,
the tide shifted quickly to flat, simple designs. Instead of texture, flat colors, no
shadows. But now, with the foundation of flatter layouts well grounded, designers are
adding depth and shadow back in clever ways.
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CSS shapes



Css shapes

Can | use clip

7 results found

CSS clip-path property (for HTML) &=

Method of defining the visible region of an HTMIL element using

SVG or a shape definition.

’
Crome  sew open  ossam’ cpmaun’ MU0 < BOOUN oy CYome P gyg, UOBonw S

L CSS clip-path maker

Notes  knoy

Susportrefers o
* Partal suppord
2 partal suppord

5 Supports shaok
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W Tweet

vinge || Tt || usgam || shombus
] [ ] o
© @ )
-« » »
Lefrarmow Rightarrow Left Point Right Point
t

Prefix

- DemoSize 280 280

® SIGNUP

=[] subscribe

(DrLASTICS

0000066

Cookies Policy Termsof Use Privacy Policy

©2019 Plastics Industry Association

CSS can do a wide variety of shapes,
angles and more. Try to leverage
creatively when possible!
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svg logos



svg logos

SVG is pretty much just another vector
format. In some implementations it can
actually be modified by the code directly!
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svg logos

Raster/bitmap images do not scale well.
With modern websites working across
devices of all shapes and sizes,
leveraging a vector logo just makes
sense.

The logo will always be as clear as
possible, no matter the resolution.

VECTOR RASTER

49 | MARRINER MARKETING ©2019 Digital Design Trends | presentation | September 2019 I\/\



a#marriner-logo {
background: » url(https://www.marriner.com/wp-
content/themes/mmc2819/elements/styles/../images/marriner-logo.svg) center center no-repeat;
¥ background-size: contain;
background-attachment: scroll;
width: 120px;
height: 120px;
¥ position: fixed;
¥ left: 40px;
top: 48px;
z-index: 10081;
| cursor: po:Lnter,

marriner marketing

———eeeoe= e Lo 2
¥ transition:» 8.4s BEdcubic-beZic
—Nebl&t—be?der—rad&us—:—&oep-)g-

a3 180,
moz—border— oy

border-radius: » 160px,
border: » @px !important;

navigation-..6ca54.css

#ac-globalnav .ac-gn-link-apple {

4

3

background-size: 16px 44px;

background-repeat: » no-repeat;

background-image: url(../images/globalnav/apple/image large.svg);
background-position: » center center;

width: 16px;

But please, embed an SVG file and not
inline so it’s easy to edit and swap assets!

focusable="false">
' (path f:i11=“iﬂ’m a-‘ms.:,ormvm
</path> == $6
</svg>
<span class="Gn;
</a>,

" >Adobe</span>

¥<a class="Gnav-logo" href="//www.adobe.com/" data-adobe-analytics-linkname="Globalnav:Menu:Adobe">
v<svg class="Gnav-logo-image"” xmlns="http://www.w3.0rg/2008/svg" width="20" height="17" s

12,7.4L17.6,200-3.81-1.6-418.1112,7.42"
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full screen & creative menus



full screen & creative menus

Zresead

Film
Television
Documentary
About Us
Highlights
News
Contact

* Briquetting * Service

Disruption® Y=
Work e e o
Pirates

About

[V -]
HUGE
Whether there are a lot of menu items or
foho Wik Aot Comer ) Contoet only a few, a full screen menu experience
o o o o o can be an effective and engaging way to
get eyes on everything.
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page transitions
& INtro messages



page transitions & intro messages

3
&

Created by Laymik
from Noun Project
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Page transitions help turn a website into a web
experience by making separate pages and content feel
like one connected story.

Introductory messaging gives the experience a voice.

https://affinity.pt/en

https://www.tentwenty.me/

https://www.deshaw.com/

https://www.hellomonday.com/nat-geo

https://humaan.com/work/
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iNn conclusion

Let’s make engaging experiences.

+
+ Consumer/retail websites tend to lead the charge.
+ . . |
o B2B sites can lag behind when they look at their
direct competitors to copy directly. This only
encourages stagnation.

Let’s encourage creative thinking and problem
e o pracalyP solving across all channels and lead our clients to
the front of the pack with better digital experiences.

entation | September 2019 /\/\
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INn conclusion

\il,

Which of these are solid trends, increase Which of these if left too long and copied by too

performance, create better UX and will pass the many designers will become uncouth? Does

test of time? anyone remember reflections ad nauseum 10
years ago?
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iNn conclusion

Let’s keep the

@ ' ing!
.... conversation going!
.‘ Slack channel
slack #nicewebsites

(and banners, and emails...)
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thank youl!

Created by Graham Jefferson
from Noun Project



