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Digital Adoption Continues to Climb

GLOBAL DIGITAL GROWTH

THE YEAR-ON-YEAR CHANGE IN ESSENTIAL INDICATORS OF DIGITAL ADOPTION

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS
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JAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019
+82 MILLION +124 MILLION +298 MILLION +321 MILLION



Digital Usage Continues to Climb

DAILY TIME SPENT WITH MEDIA

THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USERS AGED 16 TO 64 * SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES
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Top 3 Imperatives to
Digital Transformation

1. Disruption of Leadership Beliefs & Behaviors
2. Internal Shifts: Making the Impossible, Possible

3. External Shifts: Responding to Tomorrow, Not Today



1. Disruption of Leadership Beliefs & Behaviors

e Recognize blind spots
e Give transparency to gain trust
e Create a truth-telling culture




Internal Shifts: Making the Impossible, Possible

Build a Workforce for the Future
Create Operational Efficiency

Grow Cross Enterprise Collaboration
Unite Design & Strategy




3. External Shift: Respond to Tomorrow, Not Today

Identify Mega Trends

Build Critical Capabilities

Create & Monetize Next Gen Models
Start Now, Fail Fast

_ GENERAL DYNAMICS
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Top 4 Digital Trends

.\
Micromoments

Content Marketing

» W DN

Social Media Marketing



. Artificial Intelligence

Chatbots

Programmatic Advertising

Personalization

Hi Alex

t's been 20 years since we first opened our hangar doors — how #timef

time to celebrate your journey with us

Remember your first
ever trip? It was 8th July when
you left Luton behind

stepped off the plan

Faro

And you've come so

96,066 kms

to be precise
that's more than the distance

twice round the world!

@  mostercard

How Programmahc
Advertising works

STEP 1: STEP 2
Someone Ciicks on The publisher of the
the webpage page puts up the ad
impression for

: STEP3;

The advertiser ‘The ad marketplace
willing to bid the holds an auction
most for the among the

impression wins the advertisers
fight to display their compeing for the
ad impression

STEP 5:
‘The ad is delivered
tothe prospective
customer

and profits!




2. Micromoments

Google how to make tea

suls (0.88 se

Instructions

. Boil water.

Warm up teapot and cups. Pour a bit of hot water into your
teapot and tea cups and swirl it around to make sure the it gets
warm

Puttea into teapot and add hot water. For every cup, add 11/2
teaspoons of tea

. Steep tea
Strain tea solids and pour hot tea into tea cups.

L How to Make Tea Properly | Oh, How Civilized
[ S h&S t Sp k
How to Make Tea (with Pictures) - wikiHow
° osition Zero

Editor's Picks

A

“Alexa open Angel o, osk Pikachu
Investor” totalk”

Angel investor

Inspired by your Amazon music and video activity

“Alexs,start Space “Alexa, pen Warp “Alexa, launch
Sounds.” Core” Phaser Attack”

Ambient Aucio: Spac s Star Trekc e Relaxing in the Star Trek

Premium Skills

“Alexa, start 7 “Alexa, open Kids “Alexa Open Animal
finute Workout.™ Trivia” etter
<

inute Workout

Animal Letters



https://docs.google.com/file/d/1AhcmbVWipjEESWJClPHSieGZspJ4Mtpq/preview
https://docs.google.com/file/d/1AhcmbVWipjEESWJClPHSieGZspJ4Mtpq/preview

3. Content Marketing

Moz.com - OffcialSite - Power Your Oniine Visibity

LONG-FORM CONTENT GENERATES MORE BACKLINKS
THAN SHORT BLOG POSTS

ces for Smarter Marketing

_— e lant, Mox by ol st make SEQ bt

Google

REFERRING DOMAINS

Top stories
1000-2000  2000-3000  3000-10000

Interactive Content
Long Form Content —

lost cat rensselaer ny

518 lost pets -
Tost dog clifton park ny - 2
/ halfimoon animal control
| ¢ » craigsist lost animals Qe ()

Tost my cat

Semantic Search  GORILA /| [ —————

Pets Lost, Found & Picked Up by Animal Control | Halfmoon NY
htps:/www townofhalfmoon-ny.gov » animal-control » pages » pets-

Lost Cats In/GLIFTONPARKINY - Lost My Kitty

wow Jostmykitty.com » missing-pets » petkindi



http://www.youtube.com/watch?v=FzrkpXlRP1M

4. Social Media Marketing

New Payment

Shopping
Watching
Experiencing
Connecting

L

58 wowisuT
‘AW MYBUSINE
L BIGGER

HOWIBUILT 20 nowisunr
MY BUSINESS [l MYBUSINESS
BIGGER BIGCER



http://www.youtube.com/watch?v=0czclezYB_8
http://www.youtube.com/watch?v=0czclezYB_8

Customer « content + marketing

technology



Thank you: )



