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conference overview

e The most robust social-specific conference in the industry

e Thousands of social media and marketing professionals
attendees from all over the world

e Hosted by Social Media Examiner, the world’s leading online
social media magazine for businesses

e Over 100 sessions and workshops broken out by 17 tracks
on topics like Facebook ads, analytics, live video and
messenger bots
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objectives

e Stay on top of ever-evolving digital
and social media trends and tools to
identify opportunities for current and
potential clients

e Assess other philosophies of thought
on social media and content strategy to
continue to evolve Marriner’s approach
to integrated content marketing

Bonus: the learning doesn’t stop!

The conference registration includes access
to recordings of all keynotes, sessions, and
workshops for one year.
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SOCIAL MEDIA
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social media complexity

category
awareness

community

engagement

content
marketing
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advocacy

customer
service

lead
generation

reputation
management

social
listening
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content for social media
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content is a donut

con-tent mar-ket-ing

noun

a type of marketing that involves the creation and sharing of online
material in various formats (such as videos, blogs, and social media
posts) that does not explicitly promote a brand but is intended to
stimulate interest in its products, services.



donuts and social
INSTAGRAM FACEBOOK
Here’s a photo | like donuts
of my donut

LINKEDIN TWITTER
My skills include ‘ ) I’'m eating

donut eating a #donut

FOURSQUARE YOUTUBE

This is where | Here’s a video of
like to eat donuts me eating donut

GOOGLE PLUS PINTEREST

Google employee Here’s a good

who eats donuts donut recipe

QUORA SPOTIFY

Where did donuts Currently listening to
get invented? J Dilla’s “Donuts”

/ /
TUMBLR G e YELP
| like to blog : You'll like the donuts

about donuts N\ at this place

SNAPCHAT @ REDDIT
Everyone but me is at this Ask me anything

donut festival #fomo about donuts
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social content darwinism

e Brands are competing with people’s
loved ones for attention on social media

e Evolving social media algorithms require
engaging content to stand out

e We must connect with people by
creating stellar content that elicits
genuine engagement from followers

9 | MARRINER MARKETING ©2019

@




content adaptation for each platform

Monthly Active Users: Daily Active Users: Founded: Monthly Active Users: Daily Active Users: Founded:

2.2 Billion 1.4 Billion 2004 O 800 Million 500 Million 2010

Photos uploaded daily: Video views daily: Rank: Photos uploaded daily: Stories daily: Rank:

rcsbosk 300 Million 8 Billion #1 (0 msugam 95 Million 250 Million #3 ()

Monthly Active Users: Daily Active Users: Founded: Monthly Active Users: Daily Active Users: Founded:
1.5 Billion 30 Million 2005 330 Million 100 Million 2006
Video views daily: Average visit length: Rank: Tweets published daily: New accounts daily: Rank:

e 5Billion 40min.  #2 D) Twiter 140 Million 460,000 #6 (0

( ] Monthly Active Users: Total Registered Users: Founded: Monthly Active Users: U.S. based users: Founded:
|n 200 Million 546 Million 2002 200 Million 70 Million 2010

New accounts monthly: Company Pages: ENE Total Boards created: Total Pins created: Rank:

Linkedin 5.26 Million 20 Million #9 Q Pinterest 1 Billion 100 Billion #10
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content adaptation for each platform

& Q Chipotle Mexican Grill »

Home Photos Locations Posts Videos

Chipotle Mexican Grill
May 6 at 6 M-Q

Tag a teacher

Limit one free menu item per teacher customer. For
in-restaurant orders only; offer not valid for on-line,
mobile, or catering. Valid only on Tues, May 7th, 2019

between 3pm and close with teacher customer’s valid
school ID. Available in conjunction with a C...

Chipotle is doing a BOGO deal on
. Tuesday, May 7 for teacher
appreciation day!!!! #PS/
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' -'Try sticker

instead.

o
Sond message w | Y

@ Chipotle Mexican Grill
1,928 foll

000
A tike

nment /2> Share

+ Follow =

ns to join our Chipotle family

replies  Media  Likes

Chipotle @ @Chit 4/29/19
Idk who needs to hear this, but you don't
need to reach over the glass.

Chipotle @
Totally fine to like burritos more than you
like most

Chipotle @ @Chit ets
Yeah heartbreak s s but have you ever
realized you forgot to order chips?

O 40 [ ik

Chipotle @ @C!
The real superpower is getting that
burrito into the thy r though
’) madisen stark @ma
I'm smuggling chipotle into endgame
#update
1

Chipotle @ potle
Hint: today's Word Of The Day is
adjective. Enter your guesses at:

A daily guessing game that goes down in Slack.
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http://www.youtube.com/watch?v=meDn1qJyRpQ

~ videothatmakessense
8595 1200% 2009%

more shares are generated by

of consumers want to social videos than text & increase in click rates if
u W . : . .
. images combined you add video to emails
see more video content (G2 Crowd)
(Hubspot)
from brands
(Hubspot)

Viewers retain

6 i 10
90% || e 9570

of videos are watched online videos than of a message when they wati:h it
bile bh television in a video, compared to 10%
on mobile phone

(Google) when reading it in text
(Wyzowl) (Insivia)
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Instagram

e Owned by Facebook
e Great for reaching younger generations (millennials, gen z)

e Highly visual platform that is less permeated by advertising,
but very much so populated with influencers

e Content that is entertaining or very aesthetically pleasing
(lmgf(ﬂm tends to perform the best

14 | MARRINER MARKETING ©2019 MMC | Digital Thoughts Thursday SMMW | May 2019 I\/\



Instagram stories

skippable stories
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< perduechicken

Perdue Chicken

it Cooki
PERDUE® offers fresh, all-natural @

chicken as well as convenient, fully-
cooked chicken products your whole
family will love.
bit.ly/2H50ULf

O EE CED

1

ol o Jussios]

14.1K Followers 476 Following
Followed by marrinermktg, merman7 and 5 others

Following Message Call

Promotions Eating Better Quick Meals Kid Friendly

highlight icons

And
Colors

numerous text and style options
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http://www.youtube.com/watch?v=-d6EHtCQY1A
http://www.youtube.com/watch?v=-d6EHtCQY1A

Instagram stories

e FEasyto make as they can be unpolished and cross-format

e Maintains top-of-mind awareness for brands with placement in app

e Creates an urgency to view since the stories are only live for 24-hours
e Stories can be permanent fixtures on profiles with highlight icons

e Nurture social community with 1-1 communication

e Helps drive site traffic from a platform that in general primarily generates engagements
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facebook
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Has the largest amount of users
and most complex marketing
offerings

More popular with Gen-X and
boomers

Content tends to be polarizing;
either lighthearted, emotional,
or combative

Introduced a new algorithm in
January 2018 that has driven
substantial changes

Launched a redesigned app
and site in April 2019 to focus
on video and niche
communities
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facebook’s privacy issues and move to intimate communities

“Over time, | believe that a private social platform will \
be even more important to our lives than our digital

town squares. So today, we’re going to start talking

about what this could look like as a product, what it
means to have your social experience be more intimate,
and how we need to change the way we run this
company in order to build this.” /
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facebook groups

e With the app update, Facebook has prioritized
content posted in Groups in the feed

e The goalis to give users more meaningful
connections in these niche communities

e Pages can create join and administer groups, but
there are no advertising options-yet
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@ Groups .
Suggestions for You See All
. Groups you might be interested in
Discover

Your Groups
{8 Soccer Friends (Ma... ®
{88 City Dogs Rescue ... *
& #Birthright Israel: Sh...
8 seven Oaks Comm... =
£ school Nutrition Pr... »
& TIPS for School Me... ®
18 Chihuahua Owners ... ®
 Maryland Wedding ... ®
8 Facebook: #SMMW19

9 Facebook Ads: #S.. o

w See More.

+ Create Group

Thealth
And s
'

1N -
Health At Every Size®

GU SIM Students - I'm Not Just the Lunch
Georgetown Sports. Lady And Eating Disorder.
701 Members « 2 posts a 2.7K Members + 10+ posts 519 Members » 2 posts a 5K Members « 7 posts a
week aday day day

Recovered Eating
Disorder Professionals

Join Join Join Join

Categories
Find a group by browsing top categories.

Arts & Entertainment

Friends' Groups See All
Groups your friends are in

Columbia/Elkridge/Ellicott § Dogspotting o~
City Onfine Yard Sale Soin J1.3M bembers - 10+ posts 3 day Join
37K Members » 10+ posts a day QU@ o rrienss are
. Vo | -
Girls LOVE Travel® o OCMD Cruisin Car Meets o
j 782K Members - 10+ posts a day 29K Members » 10+ posts a day
Popular Near You See All

Groups people in your area are in.

Bethesda Potomac Rockville DC, Northern Virginia, and
Moms. Join Maryland Housing, Sublets,..  Join
£.5€ bembers + 106 posts a day pid ki o

Maryland Mushrooms and .

Baltimore Vegans

Mycology Join 3 21K Members - 10+ postsadsy |9

2.9K Members « 10+ posts a day

K
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facebook watch and watch parties

Facebook Watch is a new section for viewing and exploring videos. Look for the Watch

tab next to the Marketplace and Messenger tabs or via the nav.

Facebook Watch parties are similar to how
you’d get together with friends to watch \?
the season finale of your favorite atch party is about to begin

ate and Plan Remarkable Content! so other people can join.

show—except it’s digital.

head explode with ideas, lol! O

Lucy Hall 'm not sure. It's live and also
pre recorded so maybe

Like

G
#%\  Lucy Hall | haven't got this in my other
groups!

Like

48,  Lucy Hall this is an old video

Like
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© Watchlist ] Food & sports @ Ne

@ O gm0 5 @
SR
i , S

Beauty St.. KalenRea.. Game of. Tasty D¢

HBO Asia
Friday at 317 AM - @

Arya Stark

and we were all just like,
whooping and cheering...
“' Heo A\

K51k

58 8 ® B & = s
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facebook live

LIVE 10:15 g0 44.5K

Stephen Phan
See you on Monday Jorge!!

Follow to receive notifications
Jorge Ramos is live

* Paola Mariselli
You're my favorite journalist, J

Thanks for sharing your thoughts

Follow

Finish

@]
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Facebook Live posts get a boost
in the feed

Goes beyond traditional
marketing barriers to create a
real-time connection

It’'s 100% transparent as there
are no edits, cuts, or captions

It’s like hosting a live event without
the hassle of hosting attendees

Followers might get a
notification when a page or
individual is going live
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linkedin

e Owned by Microsoft
e Unique platform for professionals

e Great for recruiters and marketing experts to build their
brands as influencers

e Content that offers something of value (infographics,
interviewing tips, etc.) excel

o More long-form formats can thrive here

e Offers very unique targeting capabilities
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linkedin

Recent rollouts include:

e Carousels as a post format (not available for organic)

e Native video for organic and paid

510/ OF COMPANIES

O ACQUIRED

A B2C CUSTOMER
THROUGH LINKEDIN

Linkedin

939 0r 828

© MARKETERS
CONSIDER LINKEDIN T3 28 THE
MOST EFFECTIVE SITE

SLEAD GENERATION

Lrskecin

e Linkedin Live (still in beta)

e Post reactions

INTRODUCING

Carousel Ads
on LinkedIn

ENTICE YOUR
AUDIERGE WITH
ITE-SI
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Campbell's Foodservice
Gobli 25 foliowers

1d « Edi

In the #BehindOurLines video i series, our culinary % % team will walk
you through everything from ways to drive better check averages to the story
behind our food. https://bit.ly/2HmkrTu

Rehind Our Lines: Series Intro
20O 7P
& Like ] comment £ share

LINKEDIN GENERATES

EILINKEDIN IS

MORE LEADS
ez o s Rgs”zfg/s'%ﬂ?f
S ‘ VISITS
TWITTER OR BLOGGING o SOCIAL Mg)u CHANNELS
INDIVIDUALLY S
-Iaside view ECO."Su.’IOFCy
o/ 0F
i 50°/ 80 % Giikeon
rRRnn MEMBERS WANT TO

et O
A COMPANY THEY ENGAGE WITH TO ENHANCE THEIR

ONLINKEDIN DECISION MAKING
o Linkedin
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youtube

& YouTube
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Owned by Google

Video-only platform for people of all ages
(toddlers and kids love it!)

Visitors come here with the intent to find some sort of
solution

A wide array of content can thrive on here: music, DIY
solutions, how-tos, reviews, etc.

Very suitable for long-form formats

Birthplace of vlogger influencers and celebrities even
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youtube

9 billion people are on YouTube monthly
watching 1 billion hours of video each day.

e When someone visits YouTube, they’re looking for a
solution so they’re more likely to trust you and listen to

your advice
RBKL/®

e |t requires an investment in ongoing robust video
creation, but people will spend A LOT of time with your
content--especially long-form videos GOING ON YOUTUBE JUST TO WATCHA 9

I oul

MINUTE MUSIC VIDEO

o

e

On mobile alone, Youtube reaches Among millennials, Youtube 2 3
more 18 to 49 year olds than accounts for two thirds of online The time people spend watching

5 I devi Youtube on their TV has more than
any broadcast or cable TV network videos watched across all devices B o i oo

9 HOURS LATER WATCHING A TUTORIAL
ON HOW TO TALK TO GIRAFFES
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http://www.youtube.com/watch?v=afT4xLdpaVw

donut be left behind



right donuts + right people + right time + right place
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conclusion

Give the right donut to the right people at the right time in the right place.

If sommeone wants to try a different donut, it has to be an equally delicious donut.

-Hannah

Content is bigger than social media
Create content with distribution channels in mind
It’s all about generating genuine engagement

Diversify your social channel mix
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‘ thank you ;)



