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conference overview
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objectives
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social media complexity
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content for social media



content is a donut
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con•tent mar•ket•ing
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donuts and social
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social content darwinism
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content adaptation for each platform
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content adaptation for each platform

11 | MARRINER MARKETING ©2019 MMC | Digital Thoughts Thursday SMMW | May 2019

http://www.youtube.com/watch?v=meDn1qJyRpQ


video that makes sense
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social media platforms
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instagram
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skippable stories

instagram stories

highlight icons

interactive stickers

numerous text and style options
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http://www.youtube.com/watch?v=-d6EHtCQY1A
http://www.youtube.com/watch?v=-d6EHtCQY1A
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instagram stories
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facebook
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facebook’s privacy issues and move to intimate communities
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facebook groups
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facebook watch and watch parties
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facebook live

21 | MARRINER MARKETING ©2019 MMC | Digital Thoughts Thursday SMMW | May 2019



linkedin
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linkedin 
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youtube
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youtube

9 billion people are on YouTube monthly 
watching 1 billion hours of video each day.
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http://www.youtube.com/watch?v=afT4xLdpaVw


donut be left behind



right donuts + right people + right time + right place
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Give the right donut to the right people at the right time in the right place. 

If someone wants to try a different donut, it has to be an equally delicious donut. 

conclusion
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       thank you ;)


